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Customer Satisfaction—based Service Marketing Strategies of
the Woodworking Machinery Industry

ZHU Zhi-ping
Shanghai Holztec Woodworking Technology Co., Ltd., Shanghai 200436, China

Abstract Traditional marketing strategies have always been based on the product-oriented marketing strategies, but with the
constant development of the woodworking machinery industry and the rapid change in customers’ needs, product homogeneity
and brand advantages are declining, making the suppliers of woodworking machinery faced with the strategic problems about
how to elevate their competitiveness. The study on the service marketing strategy based on customer satisfaction is studied in
terms of products, price, channel, promotion, tangible demonstration, personnel and service process, which is of reference and
promotion value for the whole woodworking machinery concerning how to improve the enterprise competitiveness in the new
market situation.
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